




What is the intent with campaign?

1. Generate UGC (User Generated Content)

2. Keep Springfield locals engaged and 

interacting/spending money in our community

3. Promote local businesses

4. Highlight some cool, fun things to do in the fall and 

during the pandemic

5. Give visitors a fun way to engage while visiting



7 Categories, 7 Activities, 7 Weeks

September 8 – October 27

What is SPI 7 in 7 Competition??

It is a program intended to inspire both local residents and visitors to our city, to get out and get active!
Experience every angle that Springfield has to offer.

Fall in Springfield has never been so fun!

With 7 categories, 7 activities per category and 7 weeks to compete, this is sure to be a win-win for 

everyone. Including sites & restaurants, shops & the outdoors, there is something for all in this         

SPI 7 in 7 Competition!



How you can participate

1. Visit the Website https://visitspringfieldillinois.com/SPI7in7Competition

2. Download Checklist

3. Find the fun!

4. Enter to Win

https://visitspringfieldillinois.com/SPI7in7Competition


Checklist



Find the Fun!



How can a business interact?

• Businesses can engage the program by finding categories and 

activities that they provide.

• Posting on their social media how participants can visit their 

business to compete an activity.

• 8.5 x 11 flyers are available to display in businesses.

• Help to build excitement and awareness of the campaign



Marketing Efforts by the SCVB
Rolled out to community partners: DSI, GSCC, SBCC, SSGA, Local First

Media engagement: Capitol Radio Group, Neuhoff Media, Midwest Family Broadcasting, SJ-R, Illinois Times, WICS Marketplace & American Road Magazine

Social posts & boosts throughout campaign: Targeting Springfield and a geographic area up to 2 hours from Springfield.

Incorporating Hotel Promos: The Stay2Get1 hotel promo and new Fall Hotel promo into attracting visitors to stay overnight.

Website: Created a landing page on our website specifically for SPI 7 in 7

Launching LIVE on September 8


